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Firing up an imagination

Globsyn’s Bikram Dasgupta is once again trying to fulfill his dreams

INDRANILCHAKRABORTY

ALL it the call of the
mentor. Arjun Malho-
tra, one of the finest
marketing men in the
Indianinformationtechnology o
industry, hadoncesaidthatare-
al entrepreneur never owns
anything permanently. The
passion for creativity drives an
entrepreneur from one busi-
ness to another without any
kindofattachment.

Perhapsnoone hasfollowed
these words better than his one
time junior colleague in HCL,
Mr Bikram Dasgupta, Call it
“Minds on Fire” or a restless
spirit of an ever young profes-
sional, Dasgupta never settled
downtoa particularset ofbusi-
nessactivity.

Like his guru, Arjun Malho-
tra, who taught him the basics
of marketing and how to runa
business during his four-year

stint at HCL in the early eight--

ies, Mr Dasgupta has a history
of creative entrepreneurship.

As a graduate of the Indian
Institute  of Technology
Kharagpur, he had the distic-

tionof being one of the promot-
ers of PCL, the hardware com-
pany that became a leading PC
company in Indian market. “In
1994, we were a 10-year-old
co):upany Ttwa acombination
hard work and i nnr
practices that made
uspo.siblatoacheveﬁmdlsnc-
tion,” said Mr Dasgupta. And,
then, heleftPCLinahuff.
Making a difference
MrDasguptaalwayswanted
to be different. Everybody ex-
pected that he would start an-
other hardware company or
Jjoina large establishment. And
as expected he had several big
offers from desi as well as for-
eign companies. Dell Comput-
ers Ltd offered him a plum post
for its Indian operation. Mr
Dasgupta did not consider it.
In 1996, he formed his sec-
ondcompany, Global Synthesis
Ltd, tostarthisbusinessconsul-
tancy practice. Consultancy
business brought him good
money. He bought a BMW in
Delhi and set up his office at
Green Park. But he wanted
more. “I never consider rev-

enue figure asone of the funda-
mentals to identify a good en-
trepreneur from a bad one,
Ratherformeitisthecourageto
dreamthat mattersmost.

Rather he wanted to play
with his ideas like developing
an intelligent city and a finish-
ing school to produce young
software managers for the in-
dustry. Both were
concepts and probably a little
ahead of time. So there were
fewtakers.

The dream was to set up an
intelligent building in a place
like Kolkata, Many thought Mr
Dasgupta’s plan was crazy. But
as a man who loves venturing,
Mr Dasgupta saw the future of
Bengal as the next favoured IT
destination much before the
national IT players started
looking at the place positively.

Totopitall, Bengal then was
thepariahofnationalandinter-
national investors. [twastough
for him to convince the in-
vestors to fund money for the
building thatwastobesetupin his
Bengal.

But Mr Dasgupta had a dif-
ferentcharter. “WhatIsetabout

todoistoparticipate intheatti-
tudunaland mindset change of
Bengal,"said MrDasgupta.

The first phase of Infinity
waslaunchedinFebruary 2000
and it got fully booked within
the next 30 days according to
MrDasgupta.

Infinity was a success. So
ton, his Globsyn campus where
in association with IBM, he
started providing training to
young engineering graduates
toturnthemintosoftwareman-
agers for the IT companies.
Along with the business of in-
frastructure building and IT
training, Mr Dasgupta ven-
tured into software services
business.

So from hardware, he isnow
in infrastructure, technical
training and IT services with a
annual revenue around Rs 22
crore. In February 2001, he de-
cided to go for a public with his
company Globsys Technolo-
gies. The issue size was Rs 22
crore with a premium of Rs 30
on afacevalue Rs 10 per share.

Butthetimingwasbad asthe
recession gripped the entire
market, Moreover IT industry
was severely hit as dotcoms
came crashing down.The issue
wasaborted.

Coming back

But undaunted by criticism,
Mr Dasgupta continued his ac-
tivities of building new busi-
ness, In 2002, he launched the
Globsysn business school and
there after courses to train stu-
dents for the entertainment in-
dustry.

Nowwith arevenue of Rs 18
crore, he expects his Globsysn’s
revenue to touch Rs 22 crore by
the end of current financial
year. Did he fulfill the initial
promise he showed during his
and HCLand PCLdaysasaman
who can do miracles with IT
products? “If to be a successful
entrepreneur itmeans to create
acompanywithlargerevenue, [
am certainly not, Butto me the
definationofasuccessfulentre-
preneur is the one who can
think big and can p]ay with
imagination.”

The latest initiative of Mr
Dasgupta is build another 5
lakhsq&mtelhgemhuﬂdjngon

existing campus called
GiobsynCrystalswhlchhefeels
would be a landmark in
Kolkata. ¢




